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Hello
Since 2005, COVER has been at the heart 
of the world of contemporary handmade 
rugs. Buyers, architects and interior 
design professionals across the globe 
rely on us to discover new collections, 
network and keep up with the latest 
news. Our flagship quarterly magazine, 
our website cover-magazine.com, our 
digital and social channels, and events 
programme—including the annual COVER 
Connect New York and COVER Connect 
Las Vegas—make up the COVER brand. 
With unrivalled expertise in our area and a 
far-reaching network, we connect makers, 
producers, interior designers and retailers 
worldwide. 
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COVER magazine is a quarterly title 
dedicated to the latest international 
trends, products and innovations in high-
end handmade carpets and textiles for 
interiors. It is the leading publication in this 
fast-developing creative field. Since the 
launch in 2005, we have featured countless 
up-and-coming designers, big brands and 
new products, enlightening interviews 
with the key players of our sphere and 
insightful market analysis. Striking visual 
features show off the world’s most inspiring 
interiors. Our inventive yet polished 
approach to design and production 
complements the content, delivering a 
tactile and vibrant magazine.
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SPRING 2026

ADVERTISING DEADLINE: 
16 February

ON SALE: 
8 March

SHOW DISTRIBUTION: 
High Point Market, Salone Del 
Mobile, ICFF, DOMOTEX asia/
CHINAFLOOR, International Carpet 
Festival Baku, 3daysofdesign

SUMMER 2026

ADVERTISING DEADLINE: 
17 May

ON SALE: 
7 Jun 
			   		
SHOW DISTRIBUTION: 
Las Vegas Market

*FREE DIGITAL ISSUE

AUTUMN 2026

ADVERTISING DEADLINE: 
19 July 

ON SALE: 
9 August 
					   
SHOW DISTRIBUTION: 
COVER Connect New York, Maison 
& Objet, Decorex, High Point 
Market, Domotex Southeast Asia

WINTER 2026

ADVERTISING DEADLINE: 
13 November

ON SALE: 
11 December 
			   			 
SHOW DISTRIBUTION: 
COVER Connect Las Vegas at 
tise, Las Vegas Market, Heimtextil, 
Maison & Objet, International 
Carpet & Flooring Expo Istanbul

2026 Schedule
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Content
INSIGHT

The latest design news, events and trends. Hotlist, the 
COVER Calendar and trend pages showcase what is 
happening at the forefront of carpet and textile design.

ORIGINS

A focus on the work of international young creatives 
and small-batch brands.

COLLECTIONS

Exclusive new rug collections from leading brands with 
stunning visuals and innovative concepts.

FEATURES

Unique content on major figures from the design world 
such as Kelly Hoppen, David Rockwell, Kit Kemp, Yabu 
Pushelberg and India Mahdavi. The latest interior 
and lifestyle trends, new thinking in rug design and 
production and inspiring spaces.

MARKETPLACE

Profiles of new and established companies and the 
latest market influencers plus reports on global weaving 
centres.

EVENTS

From Heimtextil and High Point Market to Maison & 
Objet, Milan Design Week and London Design Festival, 
we report on the best rugs and textiles on display at 
international shows, in-person and digital.
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COVER Magazine is the definitive resource for 
interior designers, architects and retailers worldwide, 
showcasing the newest rugs, design and fibre 
developments to the market. Over the last 20 years, 
COVER has used it market knowledge to build up an 
international audience of premium buyers—including 
rug retailers, furniture retailers, e-tailers, interior 
designers, architects and other design professionals. 
Reaching the industry’s top decision-makers, each issue 
has an international circulation of over 9,000.

COVER Magazine also enjoys unrivalled distribution 
at key shows in Europe, America and Asia, giving you 
access to the most relevant and active buyers.

For on-the-go lifestyles, the digital edition of COVER—
available on the web or through iOS and Android 
apps—means the latest issue and archived magazines 
can be accessed anytime, anywhere.
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Circulation

34%
RUG &

TEXTILE 
RETAILERS

28%
INTERIOR 

DESIGNERS &
ARCHITECTS

18%
FURNITURE
RETAILERS

5%
OTHERS

7%
AGENTS

8%
SPECIFIERS

NORTH AMERICA

SOUTH AMERICA

ASIA 
(INCLUDING 

MIDDLE EAST)

 BREAKDOWN BY TYPE  BREAKDOWN BY REGION

39%

9%

EUROPE

37%

11%
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RATES £  $ €

DISPLAY

Back cover 5,980 8,970 7,774

Double-page spread 4,995 7,492 6,493

First right hand page 4,485 6,727 5,830

Inside front cover 4,485 6,727 5,830

Inside back cover 3,995 5,992 5,193

Full page facing matter 3,588 5,382 4,664

Full page 2,990 4,485 3,887

Half page facing matter 2,155 3,232 2,801

Half page 1,795 2,692 2,333

Quarter page 1,075 1,612 1,397

CLASSIFIED

3/9 page  750 1,125 975

2/9 page 520 780 676

1/9 page 280 420 364

Inserts POA POA POA

Agency discount 10% 10% 10%

2026
Ratecard
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Advertising 
specifications
ADVERTISING SIZES
DISPLAY DEPTH X WIDTH

Full page, type area* 280 x 205 mm

Full page, trim size 300 x 225 mm

Full page, bleed 306 x 231 mm

1/2 horizontal 136 x 201 mm

1/2 vertical 276 x 98 mm

1/4 page 136 x 98 mm

CLASSIFIED DEPTH X WIDTH

1/9 page 84 x 64 mm

2/9 page horizontal 132 x 84 mm

3/9 page horizontal 201 x 84 mm

* Please make sure that all texts and logos on the advert stay 
within the type area of 280 x 205 mm

ACCEPTABLE FORMATS
Adverts can be supplied via email, if you wish to supply a 
colour proof, you are welcome to sent a physical proof to 
our office address.  COVER cannot accept liability for colour 
discrepancies if this proof is not supplied by advertisers.
Files under 12MB may be emailed to  
kanittha.mairaing@hali.com or radostina.dobreva@hali.com. 

Please send files over 12MB via WeTransfer/Hightail to the 
same address.

You may send your ad in the following formats:
•	 PDF (high resolution/press optimized – PDF/x-3)
•	 InDesign file package accompanied by all relevant   

fonts and high-resolution images (minimum 300 dpi)
•	 Photoshop PDF 

We print in a CMYK colour profile, which is different to what 
you see on your screen; and colours appear differently from 
one screen to another. If you want to ensure colour precision, 
it is essential that you provide a print colour reference. 

ADVERTISING DESIGN SERVICES
We offer advertising design services. If you would like us to 
design your advert please note the following:

Images
For single logos and/or images, please supply:
•	 CMYK high-quality (300 dpi) Photoshop EPS or TIFF 

files at the actual page size. All images should be evenly 
lit and in focus.

•	 Logos can also be supplied as vector files (Illustrator or 
PDF).

•	 If a cut out is required please make sure that the 
background is neutral – preferably white or a colour 
that contrasts with the rug.

•	 A colour bar should be included to aid colour proofing.
•	 Please note that rugs and textiles should be photographed 

flat, either on a wall/screen or directly from above.

Text
For rugs and textiles, a full description and dimensions 
should be supplied with the image(s). If new text is required 
(address, telephone number etc.), please supply it in good 
time in order for it to appear in the advertisement.

Production charges
•	 Design and creation of a full-page advert and scans: 

£250/$375 + scans @ £10/$15 per scan and Cromalin 
up to three scans				  

•	 Design and creation of an advert that is less than a full 
page: £100/$150 + scans @ £10/$15 per scan up to two 
scans

•	 Cromalin from digital artwork or amendments to 
repeat adverts £100/$150

EXTRA CHARGES
•	 Fifth colour (per colour) £300/$450

RUN-ONS
•	 500		 £95/$145 per 100 + £30/$45 p&p
•	 1,000   	 £85/$130 per 100 + £30/$45 p&p
•	 2,000	 £75/$112 per 100 + £60/$90 p&p

PRODUCTION CONTACTS:  
Kanittha Mairaing  
E. kanittha.mairaing@hali.com 
Radostina Dobreva 
E. radostina.dobreva@hali.com
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Cover digital
COVER’s digital platforms connect and guide the rug 
industry and interior design professionals with regular 
news on cover-magazine.com, curated newsletters and 
engaging social media content. 

We offer opportunities to collaborate with our digital 
platforms, allowing leading handmade rug brands to 
present their latest collections, developments and 
designs to buyers worldwide online. 
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The magazine website, cover-magazine.com features a 
clean, image-focused style that is desktop, tablet and 
mobile friendly. It features inspirational new collections, 
enlightening interviews with key players in the design world 
and insightful market features. It is the essential online 
resource for original content and news from the world of 
handmade carpets and textiles for interiors.

cover-magazine.com
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Newsletter
Our regular COVER newsletter contains a curated selection 
of the best stories from the world of handmade rugs, 
carpets and textiles. With an open rate which far surpasses 
the sector average, the COVER newsletter is eagerly 
anticipated by its readers as their go-to resource for 
industry news and new collections. 

With a targeted audience of 11,000 rug retailers, furniture 
retailers and interior designers the COVER newsletter 
offers advertisers the opportunity to directly engage with 
potential customers. 

The COVER newsletter offers high impact opportunities to 
feature engaging advertorial that can be timed to coincide 
with launches and events.
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ANALYTICS: NEWSLETTER

Newsletter subscribers 11,000



Socials

COVER’s social media channels highlight the most 
engaging stories from the magazine and website with 
rich-media formats like animated slideshows and moving 
pictures. Always timely and relevant, COVER’s digital 
content provokes conversation and interaction.

COVER offers paid social media posts via Instagram and 
Facebook which enables you to build brand awareness 
and reach.  We also offer the option of branded Instagram 
stories which is ideal for creating an authentic and immersive 
message to engage with your target market. Finally we can 
also offer sponsored IGTV posts which is perfect for more in-
depth campaigns and new collection releases.

_cover_magazine_

COVERMag2005

ANALYTICS: SOCIALS

Instagram 19,600 

Facebook 8,400 
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COVER-MAGAZINE.COM

BANNERS £  $ €
DISPL AY

Leaderboard banner  (A) 500 750 650

MPU Banner (B) 300 450 390

ADVERTORIAL £  $ €
DISPL AY

Sponsored news article 450 675 585

Sponsored highlighted  
feature article 450 675 585

SOCIALS

DISPL AY £  $ €

Instagram & Facebook Post 150 225 195

Instagram Stories 200 300 260

IGTV Post 250 375 325

NEWSLETTER

DISPL AY £  $ €

Sponsored newsletter story 300 450 390

Newsletter takeover 1000 1500 1300

2026
Digital ratecard

CONTACT:  
David Young			      E.david.young@hali.com 
Director			      M. +44 786 652 1423

LEADERBOARD (A)



Digital 
specifications

BANNERS

Display width  x depth

Leaderboard Banner: 822 x 226 px

MPU Banner: 396 x 330 px

Acceptable Formats

You may send your ad as a JPEG, PNG or GIF 
(screen resolution 72dpi, RGB) at the exact 
advertising size. 
File size: 100MB max.

 

EDITORIAL

Sponsored Newsletter Article
• 300 words (to be edited by COVER)
• 40-50 word introduction
• 2-3 images

Sponsored Highlighted Feature Article
• 500 words (to be edited by COVER)
• 40-50 word introduction
• 4-5 images

Sponsored Newsletter Story
• Headline: 65 characters inc spaces
• 200 words
• 1 image: 1000 x 600 px
• website link

Newsletter Takeover 
This is a single story newsletter.  If you wish to 
design your own newsletter please supply in a 
HTML format at 1000 pixels wide x 1000-2000 
pixels length.

If you wish us to design for you please supply as 
below:
- Top image size 1000 pixels wide
- Logo format PNG, SVG, AI
- Text up to 400 words and one website link
- Alternative option of 4 smaller images size  
  600 x 400 pixels

COVER-MAGAZINE.COM NEWSLETTER
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CONTACT:  
David Young E. david.young@hali.com



Digital 
specifications

Sponsored post on  
Instagram & Facebook
• 1 Image / video
• Up to 300 characters
• Up to 2 x account handles
• Up to 5 x hashtags
• 1 x website link

Instagram stories
24 hour Instagram Story
• Up to 3 Images / video
• Up to 3 slides
• Up to 2 x account handles
• Up to 5 x hashtags
• 1 x website link 

Acceptable image formats

Image format JPEG, PNG, GIF. Images should be 
at highest resolution image available.

Acceptable video formats 
Video format MP4 or MOV. File size: 4 GB 
max. Length: at least 5 second, 20 minutes 
max. Aspect ratio: 9:16 Sound: optional but 
recommended. Portrait orientation is preferred. 

Images should be at highest resolution image 
available.

SOCIAL MEDIA

CONTACT:  
David Young E. david.young@hali.com
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Events
With a wealth of contacts in the industry and an 
insider’s understanding of the market, COVER is ideally 
positioned to deliver creative marketing solutions and 
bespoke events to a targeted audience. The COVER 
PRESENTS series frequents major international 
contemporary design events including Milan Design 
Week and the London Design Festival, showcasing 
high-end brands such as Jan Kath and cc-tapis. From 
2017 to 2019 COVER curated the annual Luxury Brands 
event at DOMOTEX asia/CHINAFLOOR. Our talk 
programme has been present at many international 
events including DACF, Maison & Objet Paris, The Rug 
Show New York, Istanbul Carpet Week, Heimtextil 
and Domotex Hannover. The annual Carpet Design 
Awards, organised by COVER and hosted at Domotex 
Hannover, became the main event at the largest trade 
fair of its kind.

COVER offers long-term collaborations as well as the 
production of one-off events. 
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COVER 
Connect 
New York
Our leading show for leading high-end rug brands, 
COVER Connect New York launched in September 
2021. Offering an outstanding range of handmade rugs 
and other woven flooring to discerning retailers and 
professionals, the annual event takes place the month 
that the world’s premier buyers traditionally look to 
source rugs in New York. The COVER Connect New 
York fair—curated and hosted by COVER magazine—is 
viewed by many in the industry as an opportunity not-
to-be-missed.

26-28 September 2026 
 
COVER Connect New York 2026 is close to capacity, 
but to register an interest in taking part please email 
David Young at david.young@hali.com
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www.thecoverconnect.com



COVER 
Connect 
Las Vegas
Since 2023, COVER Connect Las Vegas at tise has 
presented a boutique pavilion for leading high-end rug 
brands on the US West Coast. The International Surface 
Event (tise) is the largest North American industry 
event for floor coverings, stone, and tiles.

2–4 February 2027

The fifth edition will be again held at tise (The 
International Surface Event), at Mandalay Bay 
Convention Center. COVER Connect Las Vegas 
occupies a premium position close to the show 
entrance and the Wools Pavilion. Exhibitors within the 
exclusive section, championing handmade and high-
end rugs and carpets, benefit from crossover business 
generated from other affiliated sectors.
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www.thecoverconnect.com

Do not hesitate to get in touch if you are interested in 
exhibiting, as availability is limited and positions are 
issued on a first-come first-served basis. To apply as an 
exhibitor or for more information, please contact David 
Young at david.young@hali.com.



Office
Hali Publications Ltd.
6 Sylvester Path, London E8 1EN
United Kingdom

www.cover-magazine.com

Design & Production
Kanittha Mairaing
E: kanittha.mairaing@hali.com
Radostina Dobreva
E: radostina.dobreva@hali.com

Director
David Young
M:+44 786 652 1423
E: david.young@hali.com

For more information on COVER please contact:


